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Commercial Ideas?

In a world where inflation has skyrocketed, two
friends find solace in the ever-growing Powerball jackpot.
They fantasize about their larger-than-life, inflated dreams —
from giant pool floats to oversized cars. With a tagline “Power-

ball — Inflating Your Dreams, One Jackpot at a Time!” this
lighthearted commercial uses humor to address the issue of
inflation and encourages viewers to dream big with
Powerball.

Social Media Posts?
What do you call a group of

friends pooling money for
Powerball tickets?
A jack-potluck!

A

Products?
Players choose a
three-digit number and

then, for an add-on option,
ChatGPT ‘ pick "heads" or "tails." If the

player's chosen number and
the parity (heads or tails)
matches the lottery’s results,
the player wins a larger
] by . &
] cash prize.
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Fast Play Games Are Having More Than a Moment

f you ask Scientific Games’ longtime draw games expert

Leslie Badger, the Fast Play category of games is a category
all its own. The on-demand terminal generated games are
having more than a moment at several U.S. lotteries that
renewed their focus on incremental revenue opportunities. And
players are responding.

Scientific Games, the global leader in instant-win games for
50 years, is leveraging its expertise across retail and digital games
in multiple categories, including Fast Play.

Badger, VP of Systems Marketing and Game Content for
the company, has been following the science inside Fast Play
games since 2004 when Scientific Games pioneered the category
for its lottery systems customers — calling them PlayNow games.
With either a progressive (rolling jackpot) or set top prizes, the

like draw games, they’re available at all retailers, which leads

to added promotional opportunities. Fast Play has been a great
addition to our portfolio,” shared Kate Airey, Director of Product
Development for Maryland Lottery and Gaming.

Badger and the company’s game designers work with
customers to fully maximize the graphic capabilities of a thermal
printer on Fast Play tickets. While game designs don’t have color,
technology advancements and attention to details have made
them attractive. Licensed brands like MONOPOLY, THE PRICE
IS RIGHT and BATTLESHIP can also be added.

“We’re extremely happy with the way our Fast Play game
category has developed over the years. Not unlike the instant
ticket category, we have grown our Fast Play category through
increased price points, themes and play styles,” said Michael
Boardman, Deputy Director of the Maine

products are purchased from the retailer
terminal or at self-service terminals like
Powerball and state lotto games but
feature an instant win opportunity.

Fast Play games are most successfully
marketed with digital advertising at across
the retailer network.

“We have been selling Fast Play
games since 2011 and just recently set a
new weekly historical record for combined
sales (Fast Play and Fast Play Progressive).
Our $20 Fast Play games account for
56.68% of Fast Play sales in Vermont,”
said Danielle Jenson, Senior Director
of Agency Operations for the Vermont
Department of Liquor and Lottery.

Since converting to Scientific Games’
systems in October 2022, the Vermont
Lottery’s Fast Play category sales have
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PROGRESSIVE JACKPOT STARTS AT $10,000!
CURRENT JACKPOT:

$XX, XXX

Match any of YOUR NUMBERS 1o any of the Wiksang kumers,| Towa, Maine, Maryland, Oklahoma,
Wi the prize shown below Hat number, I the malching
member is onan X, WIN 7 TIMES the prize shown bolow that
numbar, Multipiar foalure does not apply lo tha jackpol.

Bureau of Alcoholic Beverages & Lottery
Operations. “The real benefit has been the
ability to offer the progressive jackpots
that have really helped to drive sales.”

Badger said there may have been
initial hesitation by lotteries to add the
category to their portfolio due to concern
they would compete with instant scratch
products. “But that is certainly not the
case now. Players love a progressive
jackpot that they see moving,” she said.
- “Our customers are doing very well with
these terminal-generated games.”

Today, 24 U.S. lotteries offer Fast
Play games, with Arizona, Connecticut,

Pennsylvania and Vermont offering
Scientific Games’ products to their players.

doubled compared to the previous 52
weeks — Powerball is the only terminal-
generated game currently outselling Fast

WINNING HUMBERS

8371312

Four are among the top six performers in
the category.
The Oklahoma Lottery was the most

TaFN

Play, partially due to the recent $2 billion YOUR NUMBERS recent to launch the games, which have
jackpot. “You can’t launch Fast Play like 3 i‘ls‘; 7 33 12 | exceeded expectations.
tasEp (=5 ANER AHTan L]

draw games. You have to strategically
manage these games in the overall
portfolio, like the scratch game category,”
explains Badger. “We’re bringing five

$200 $40.0 53000 1000 $50.00
:a@ 19 22 17 1N

“Qur new Fast Play games offer
Oklahoma players the fun of progressive
jackpots combined with the thrill of the
opportunity to win instantly,” said Jay

decades of instant win experience to the $2000 $2000 5““ SEQ,:E $100 | Finks, Executive Director of the Oklahoma

products and collaborating with our e OO s A i wew | Lottery. “Fast Play is a great, innovative

customers to make sure these games are 14 1 18 ‘szf’ addition to our product portfolio that

getting the attention they need to thrive.” e o, o wm  4mar | complements the entertainment experience
The Maryland Lottery was one of the s_zrl;lb;ﬂﬂ "Egﬁm ICKPOT ;"_;‘ﬂg 5%#&“ offered by our Scratchers and draw

first in the U.S. to launch Fast Play games |~ “wwrwrssssmmssssssssssssssmmsss pres s games.”

with Scientific Games. 2‘9 1%! !E g}p 2 With more players discovering the
“On multiple levels, Fast Play 1,000 55“ Y | 4090 5400 product daily, the category offers a fast,

games gave us new flexibility. Because
they’re printed on-demand, there aren’t
up-front production costs, so replacing
lower-performing games is easy. And,

‘Winning Fast Play tickets may be cashed
up ta one (1] year after the date of purchase.

Ovwerall odds of winning 1 in 3.85

easy play experience. And with expert
positioning in the overall portfolio, a great
opportunity to create incremental revenue
for lottery beneficiary programs.
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Give your players exciting
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Contact your Scientific Games representative for details. &
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% \ go, gn of the game board, the four corner squares, the MR.
/;"/o—n‘w #% name and character, as well as each of the distinctive elements of the board and playing pieces are trademarks of Hasbro SCIENTIFIC GAMES
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